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If things continue on their present course, we
will soon experience a major catastrophe....
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The excuses...

The products are too expensive or of a lower
quality

| am not sufficiently informed about the actual
environmental impact of products

It is not easy to find the products

| don't trust the environmental claim of the
product

Environmental issues are not a priority for me
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Wine

e Eco-certification associated
with a price premium (13%)
in the wine industry.

e Certified wines rated about
4 points higher than
conventional wines by
experts (Wine Spectator,
Wine Enthusiast, Wine
Advocate).
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Home Help «+ Abouts ContactUs

You are currently using 0.081 kilowatts of electricity Rea | - tl me en ergy use

{updated 36 seconds ago) /

This translates to 1.944 kilowatt-hours a day
Your historical average is 7.267 kilowatt-hours a day

Select Duration 3 Hour Daily

Usage History =Y Ourrent L eage B YourRoom's Average

= You Historical Usage
= Current Usage of Similar Rooms Power Usage by Source

= Air-Condtioner and Heating
» Flug Load
= Overhead Lights
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Energy usage by source

Social and historical comparisons
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Money vs Health

Your Impact

Last week yom used 79" mg#e electricity than your efficient neighbors.
You spengd $26 more ovgf one year.

Health

Your Impact

Last week you used 29% more iCi ur efficient neigh¥ors.

Over one year, you ding 456 pounds of air pollutan ¥Ch contribute to
health impacts suci\gs childhood asthma and cancer.
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EMERY TOMS PROBUCT YOU )
TOMS WILL HELP A PERSON IN NEED. ONE FOR ONE".

(&URCHASE.




The Green
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A Behavioral approach
What drives HUMAN behavior? How to promote conservation behavior?
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